Bibliografia sobre empresa y discurso

1 Discurso y organizacion

Alvesson, M. and Karreman, D. (2000). Varieties of discourse: On the study
of organizations through discourse analysis. Human Relations, 53:1125—
1149.

Nimero especial sobre comunicacién organizacional. (1999). Discourse &
Society, 10(1).

Drew, P. and Heritage, J. (1992). Talk at Work: Interaction in Institutional
Settings. Cambridge University Press, Cambridge, UK.

Mikitalo, A. and S&ljo, R. (2002). Talk in institutional context and institu-
tional context in talk: categories as situated practices. TEXT, 22(1):57-82.

Tietze, S., Cohen, L., and Musson, G. (2003). Understanding Organizations
through Language. Sage, London.

2 Discurso y negocios

Bargiela-Chiappini, F., Nickerson, C., and Planken, B., editors (2006). Busi-
ness Discourse. Palgrave Macmillan, Basingstoke, UK.

Kogen, M., editor (1989). Writing in the Business Professions. National
Council of Teachers of English/The Association for Business Communica-
tion, Urbana, IL.

3 Interaccién en la empresa

Bargiela-Chiappini, F. and Harris, S. J. (1997b). Managing language: The
discourse of corporate meetings. John Benjamins, Amsterdam.

Boden, D. (1994). The Business of Talk: Organizations in Action. Polity
Press, Cambridge, UK.

Ford, J. and Ford, L. (1995). The role of conversations in producing
intentional change in organizations. Academy of Management Review,

20(3):541-570.

Holmes, J. and Stubbe, M. (2003). Power and Politeness in the Workplace:
a Sociolinguistic Analysis of Talk at Work. Pearson, London.

1



4 Interaccién intercultural en la empresa

Bargiela-Chiappini, F. and Harris, S. J., editors (1997a). The language of
business: An international perspective. Edinburgh University Press, Edin-
burgh.

Leung, T. and Yeung, L. L. (1995). Negotiation in the People’s Republic of
China: Results of a survey of small businesses in Hong Kong. Journal of
Small Business Management, 33(1).

Maier, P. (1992). Politeness strategies in business letters by native and non-
native English speakers. English for Specific Purposes, 11(3):189-205.

5 Género, discurso y empresa

Cameron, D. (2000). Styling the worker: Gender and the commodification
of language in the globalized service economy. Journal of Sociolinguistics,
4(3):323-347.

Mumby, D. K. (1998). Organizing men: Power, discourse, and the social
construction of masculinity(s) in the workplace. Communication Theory,
8(2):164-183.

Holmes, J. (2006). Gendered Talk at Work: Constructing Gender Identity
Through Workplace Discourse. Blackwell Publishing.

6 Narrativas en el discurso empresarial

Holmes, J. (2005). Story-telling at work: a complex discursive resource for
integrating personal, professional and social identities. Discourse Studies,
7(6):671-700.

Hopkinson, G. (2003). Stories from the front-line: How they construct the
organization. Journal of Management Studies, 40(8):1943-19609.

Witten, M. (1993). Narrative and the culture of obedience at the workplace.
In Mumby, D. (1993). Narrative and Social Control. London: Sage, pages
97-118.



7 Managerialism

Comber, B. (1997). Managerial Discourses: tracking the local effects on
teachers’ and students’ work in literacy lessons. Discourse: Studies in the
Cultural Politics of Education, 18(3):389-407.

Dunford, R. and Palmer, I. (1996). Metaphors in popular management dis-
course: The case of corporate restructuring. In Grant and Oswick (1996),
pages 95-109.

Fairclough, N. (1993). Critical Discourse Analysis and the marketization of
public discourse: the universities. Discourse & Society, 4(2):133-168.

Grant, D. and Oswick, C., editors (1996). Metaphor and organizations. Sage,
London.

Thomas, P. (2003). The recontextualization of management: A discourse-
based approach to analysing the development of management thinking.
Management Studies, 40(4):775-801.

8 Discurso, empresa y ecologia

Livesey, S. M. (2001). Eco-identity as discursive struggle: Royal Dutch/Shell,
Brent Spar, and Nigeria. Journal of Business Communication, 38(1):58—
91.

Livesey, S. M. (2002). Global warming wars: Rhetorical and discourse an-
alytic approaches to Exxonmobil’s corporate public discourse. Journal of
Business Communication, 39(1):117-141.

Livesey, S. M. and Kearins, K. (2002). Transparent and caring corporations?
a study of sustainability reports by The Body Shop and Royal Dutch /Shell.
Organization & Environment, 15(3):233-258.



